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reziume

destinaciis ganviTareba da iq damate-
biTi faseulobebis Seqmna metad xangrZlivi
procesia. igi moiTxovs xelisuflebis
samive donis urTierTSeTanxmebul aq-
tivobebs da kerZo seqtors Soris mWidro
partniorul urTierTobebs, sadac mTavari
sityva mainc kerZo seqtorma unda Tqvas.
swored turistulma kompaniebma unda moax-
dinos arsebuli an axali turistuli produ-
qtebis swori pozicionireba saerTaSoriso
bazrebze. mTavrobas ki gaazrebuli poli-
tikiT mxolod katalizatoris rolis Ses-
ruleba SeuZlia.

sakvanZo  sityvebi:  sakruizo turizmi,
turistuli proeqti, infrastruqtura, in-
vesticia, destinacia.

ZiriTadi teqsti

sakruizo turizmis praqtikuli real-
izebis dros farTo sazogadoebisaTvis
xelmisawvdomi unda iyos sando informa-
cia turizmis sferoSi Catarebul gamokv-
levebze, sazogadoebasa da kulturul gare-
moze turizmis zemoqmedebis Sesaxeb. es gan-
sakuTrebiT aucilebelia adgilobrivi
mosaxleobisaTvis, radgan maT SesaZlebloba
eZlevaT aramarto monawileba miiRon, aramed
maqsimaluri zegavlena iqonion sakruizo
turizmis ganviTarebis mimarTulebebsa da
Sedegebze rogorc sakuTari, ise sazoga-
doebrivi interesebis gaTvaliswinebiT.

nebismieri turistuli proeqtis real-
izebamde aucilebelia ekologiuri, social-
uri da ekonomikuri dagegmvis kompleqsuri
analizi, rasac Tan unda axldes turizmis
sxvadasxva saxeebis ganviTarebis srulyo-
fili ganxilva da im saSualebebis gamo-
Zebna, romlis saqmianobis arsebul saxeebTan,
cxovrebis wesTan da ekologiur moTx-
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ovnebTan maT harmoniul Serwymas uzrunve-
lyofs.

sakruizo turizmis ganviTarebisa da
funqcionirebis yvela etapze unda ganxor-
cieldes RonisZiebaTa mTeli kompleqsi ana-
lizis, kotrolisa da SeTanxmebebis Tval-
sazrisiT, rac adgilovriv mosaxleobasa
da sxva dainteresebul pirebs SesaZleblo-
bas miscems srulyofilad gamoiyenon Tavi-
anTi SesaZleblobebi da efeqturad gamoe-
xmauron mimdinare cvlilebebs.

marketinguli kvlevis Sedegebi cxadyo-
fen, rom saqarTveloSi Semosuli kruize-
biT umTavresad asakobrivad organizebu-
li turistebi sWarboben. turoperatorTa
absolituri umravlesobisaTvis 2002-2016
wlebSi maTi momxmarblebis umravlesobas
50-65 da 65 wels gadacilebuli adamianebi
warmoadgendnen. es gamowveulia imiT, rom
am asakis turistebs aqvT myari materialuri
mdgomareoba, finansuri danazogebi, dro da
saSualeba daikmayofilon moTxovnilebe-
bi.

msoflio ekonomikis ganviTarebis Tana-
medrove etapze sul ufro izrdeba sakru-
izo turizmis sferos mniSvneloba. sakru-
izo turizmi warmoadgens Semosavlebis
zrdisa da mosaxlebis dasaqmebis mniSvne-
lovan faqtors, romelic uzrunvelyofs
saxelmwifos ekonomikuri politikis war-
mataebul realizaciasa da ekonomikis di-
versifikacias. qveynis sabazro urTierTo-
bebze gadasavlam da gatarebulma ekono-
mikurma reformebma dRis wesrigSi daayena
sakruizo turizmis sferos swrafi ganviTa-
rebisaTvis Sesabamisi pirobebis Seqmnisa
da turistuli mosaxurebis xarisxis gaum-
jobesebis aucilebloba.

SeiZleba iTqvas, rom axali samuSao ad-
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gilebis Seqmna, zogadad, damokidebulia
biznes-seqtoris da ekonomikis mwarmoeblu-
ri dargebis ganviTarebis doneze. Tumca
erT-erTi mniSvnelovani roli am proces-
Si sakruizo turizmis ganviTarebas eniWe-
ba. gansakuTrebiT maSin, rodesac turizmi
qveynis ekonomikuri ganviTarebis prior-
itetul dargad aris aRiarebuli. turizmi
ganviTarebis dokumentSi ,,saqarTvelos tu-
rizmis strategia 2025" warmodgenilia pri-
oritetuli aqtivobebi:

1. turizmis sferoSi saxelmwifo da
kerZo investiciebis gazrda

1.1. axali,  kerZo investiciebis mozidva
turizmis seqtorisaTvis;

1.2. msxvili infrastruqturisa da komu-
nikaciebis gaumjobeseba turistuli daniS-
nulebis adgilebSi sivrciTi mowyobis pri-
ncipebis gaTvaliswinebiT; 1.3.aviaciis darg-
is ganviTareba da saqarTvelos mimarTu-
lebiT ganxorcielebuli reisebis raode-
nobis gazrda;

1.4. sakruizo lainerebis portebsa da
navmisadgomebSi investireba, kerZo seqtori-
saTvis SeRavaTebis daweseba da sakruizo
lainerebis waxaliseba darCenis gaxangr-
Zlivebis mizniT;

1.5. sarkinigzo da sagzao transportisa
da Sesabamisi infrastruqturis gaumjobeseba
da momsaxurebis xarisxis amaRleba vizitore-
bis moTxovnebis gaTvaliswinebiT, gansa-
kuTrebiT, turistulad mimzidvel daniSnu-
lebis adgilebsa da qalaqebSi;

1.6. investiciebis ganxorcieleba sazR-
vao turistulad mniSvnelovan adgilebze
sazogadoebrivi daniSnulebis obieqtebis
ganviTarebisaTvis (saSxapeebi, gamosacvle-
li oTaxebi, nagvis urnebi, sanapiro zole-
bze misasvleli teritoriebi da a.S.);

1.7. individualuri mogzaurobis xelSew-
yobis mizniT sainformacio dafebisa da
mimarTulebis maCvenebeli maniSneblebis
damateba qveynis masStabiT (saerTaSoriso
an evrokavSiris standartebis gamoyenebiT);

1.8. investiciebis ganxorcieleba Sez-
Ruduli SesaZleblobebis mqone pirTaTvis
turistuli obieqtebis xelmisawvdomobis
uzrunvelsayofad.

aseve aucilebelia mowinave qveynebis
im gamocdilebis gaTvaliswineba, romlebmac
mniSvnelovan warmatebebs miaRwies rogorc
socialuri sabazro ekonomikis mSeneblo-
bis, ise turizmis ganviTarebis saqmeSi.

sakruizo turizmis momxmarebelTaTvis
saqarTvelo gamoirCeva turistuli daniS-
nulebis adgilebis anu destinaciebis sim-
ravliT. Tavad saqarTvelo warmoadgens
erT did turistul destinacias, romels-
ac yovel wels ucxoel turistTa sul
ufro mzardi nakadi izidavs. imisaTvis, rom
mTlianad saqarTvelo da misi TiToeuli
regioni iyos gamorCeuli da konkurentunar-
iani saerTaSoriso turistul bazarze saWi-
roa axladSeqmnili 10 wliani strategiu-
li gegmis ,,saqarTvelos turizmis strate-
gia 2025" farglebSi rvave strategiuli
amocanis warmatebiT Sesruleba, rac warmo-
udgeneli iqneba “destinaciis menejmentis”
principebis ignorirebiT.

saqarTvelos turizmis erovnuli admi-
nistraciis saitis  http://gnta.ge qveda nawilSi
warmodgenili bmulebidan pirvelia saqarTve-
los turistuli portali http://georgia.travel,
romlis erT-erT Tavs “mimarTulebebi” hqvia.
amave portalis inglisur versiaSi ki igi
“destinaciebis” (ingl. Destinations) saxelwodeb-
iTaa naTargmni, romlis CamoSlisas poten-
ciuri ucxoeli sakruizo turisti ixilavs
saqarTvelos 18 destinacias, romelTagan erT-
erTi quTaisia. quTaisis destinacia ki 10
RirSesaniSnaobiTaa warmodgenili.

termini “destinacia” laTinuri warmo-
Sobis sityvaa, Tumca inglisuridanaa samec-
niero terminologiaSi gavrcelebuli. des-
tinacia niSnavs daniSnulebas, gamiznulo-
bas. destinacia - es aris adgili, saiTac
miiswrafis turisti. igi turistuli produ-
qtisa da adgilis erTobliobaa. igi moicavs
turistul produqtebs (rogoricaa damxma-
re servisebi da RirSesaniSnaobebi) da tur-
istul resursebs erT dReSi ukan dabrune-
badi mogzaurobiT. mas gaaCnia fizikuri da
admnisistraciuli sazRvrebi, romlebic
gansazRvravs mis mmarTvelobas, agreTve
imiji da aRqma, romlebic gansazRvravs mis
sabazro konkurentunarianobas. adgilobr-
ivi (lokaluri) destinaciebi aerTianebs
sxvadasaxva dainteresebul mxareebs (“sTeiq-
holderebs”), romlebic xSirad stumrebis
mimReb Temebad anu maspinZel mxaredaa war-
modgenili da SeuZliaT qselis formire-
biT ufro farTo destinaciebze gasvla.
destinaciebi SeiZleba iyos nebismieri mas-
Stabis, dawyebuli mTliani qveynidan (mag.
saqarTvelo) da regionebidan (mag. aWara
da Semogareni, imereTis regioni an quTaisi
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Semogareni), damTavrebuli qalaqamde (mag.
quTaisamde).

amdenad termini ,,destinacia” farTo ga-
gebiT dakavSirebulia im sivrcesTan (far-
Tobi), sadac turizmi iTvleba SedarebiT
mniSnvnelovan ekonomikuri aqtivobad da
sadac turizmidan miRebuli Semosavlebi
mniSvnelovan zegavlenas axdens ekonomika-
ze. swored amitom destinaciis marTva gar-
Tulebulia im faqtidan gamomdinare, rom
calkeuli cnobadi destinacia SeiZleba mo-
icavdes ramdenime municipalitets, provin-
cias da sxva samTavrobo erTeuls.

destinaciebi Seicavs mTel rig ZiriT-
ad elementebs, romlebic izidavs vizito-
rebs da akmayofilebs maTi Camosvlis moTx-
ovnilebebs. es ZiriTadi elementebia: RirS-
esaniSnaoebi (atraqciebi), infrastruqtura
sazogadebrivi da kerZo momsaxurebebiT,
misadgomoba (misawvdomoba), imiji, fasi da
adamianuri resursebi. Tavidanve unda aRini-
Sos, rom marto am elementebis arseboba ar
aris sakmarisi msoflioSi cnobad desti-
naciad - brendad CamoyalibebisaTvis. des-
tinaciis brendi - es aris produqti, romel-
ic ganixileba mis saxelTan, identurobasa
da reputaciasTan kvaSirSi. “brendebi gaxd-
nen ZiriTadi komunikatorebi globalur
bazrze. destinaciis Zlieri brendi amar-
tivebs turistis qcevas da mis mier gadaw-
yvetilebis miRebis process.

ganvixiloT destinaciis ZiriTadi el-
ementebi quTaisis da misi Semogarenis
(quTaisis regionis) magaliTze.

RirSesaniSnaobebi.  isini xSirad vizito-
rTa yuradRebis centrSia da gvevlineba
destinaciis stumrobis mTavar motivato-
rad. RirSesaniSnaobebi SeiZleba daiyos
bunebriv (mag. zRvis sanapiroebi, mTebi, parkebi,
amindi). adamianis xeliT nageb (mag. eifel-
is koSki, kulturuli memkvidreobis Zegle-
bi, religiuri Senoba-nagebobebi, sakonfer-
encio da sportuli nagebobebi), kulturul
(mag. muezeumebi, Teatrebi, samxatvro gal-
ereebi, kulturuli RonisZiebebi da festi-
valebi) kategoriebad. zogi RiSesaniSnao-
ba saxelmwifos kuTvnilebaSi (mag. erovnu-
li parki, kulturuli da istoriuli adg-
lebi) arsebuli obieqtebidan zogi ki ise-
Ti sazogadoebrivi atraqciebi da servise-
bia, rogoricaa kulturuli memkvidreoba
an cxovrebis wesi.

gamokvlevebma aCvenes, rom quTaisSi Ca-

suli kruizuli turistebi interesdebian
arqiteqturiT, kulturiTa da folklor-
iT. isini ufro bunebiT, Rvinisa da kerZebis
dagemovnebiT da istoriuli RiSesaniSnaobe-
bis naxviT arian gatacebuulni. e.w. “auci-
leblad unda naxo” RirSesaniSnaobebad
isini Tvlian bagratis taZars, gelaTisa da
mowameTis samonastro kompleqss.

saintereso aRmoCnda marketiguli kvle-
vis Sedegebi vizitoraTa mxridan serviseb-
is Sefasebis kuTxiTac. turistTa kmayofi-
lebis gamokvlevisas gamoyenebuli iqna 5
baliani sistema, sadac 0 qula niSnavs “Se-
faseba SeuZlebelia:, 1 qula - Zalian cud
serviss, 2 - cuds, 3 - kargs, 4 - Zalain kargs
(SesaniSnavs).

gamokvlevebma daadastures, rom kultu-
rulma servisebma maRali qula daimsaxura,
ZiriTadad bagratis taZris, gelaTis da
mowameTis samonastro kompleqsebis xarj-
ze da ara muzeumebis da sxva kulturuli
obieqtebis xarjze, romlebsac turistebi
faqtiurad ar (an ver) naxulobdnen. yve-
laze dabali Sefaseba, “Zalian cudsa” da
“cuds” Soris, sazogadoebrivi sazogadoe-
birivi tualetebis ganTavsebam miiRo. area-
lis zogad sisufTaves yvelaze xSirad ing-
liseli da kanadeli turistebi miuTiTebd-
nen da aZlevdnen qulas 2-s. turistebi aseve
aRniSnavdnen qveynisTvis damaxasiaTebeli
saqonlis (suvenirebi, tansacmeli da a.S.)
nairsaxeobis simwires turistul adgileb-
Si.

unikaluri niSanTviseba anu imiji gadam-
wyvetia destinaciaze vizitorTa mozidvis-
Tvis. sakmarisi ar aris gagaCndes warmta-
ci RiSesniSnaobebis farTo speqtri Sesaba-
misi infrastruqturiTa da momsaxurebis
uzrunveyofiT, Tu potenciurma vizitorma
ar icis amis Sesaxeb. destinaciis imijis
“promouSenis” mizniT SeiZleba gamoyenebu-
li iqnas sxvadasxva instrumentebi (brend-
ingi, media saSualebebi, internet marketin-
gi). unda aRiniSnos, rom destinaciis imiji,
Tavis mxriv, moicavs Semdeg elementebs: uni-
kaluroba,  adgilmdebareoba,  dasaTvalier-
ebeli adgilebi da sanaxaobebi, bunebis xede-
bi, garemos dacvis xarisxi, usafrTxoeba, se-
rvisebis xarisxi,  adgilobrivi mosaxleo-
bis gulTbili da megobruli damokidebule-
ba.

aq kidev erTxel unda mivubrundeT tu-
ristTa kmayofilebis kvlevis Sedegebs. mTa-
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vari is ki ar aris, Tu risi SeTavazeba
SegviZlia Cven axla, aramed gavarkvioT, Tu
ra moswonT miznobriv momxmareblebs yvela-
ze metad da rogor SeiZleba “SevfuToT”
igi saimijo turistul produqtad, raTa
movipovoT konkurentuli upiratesoba. tu-
ristebs yvelaze metad quTaisis regionSi
adgilobrivTa stumarTmoyvareoba da keT-
ilganwyoba moewonaT, maRali Sefaseba mis-
ces erovnul kerZebs da sasmelebs, zogadad
gastronomias da personaluri usfarTxoe-
bis karg dones.

turizmi iTvleba metad Sromatevad in-
dustriad, sadac adgilobriv TemebTan urT-
ierTqmedeba turistuli STabeWdilebebisa
da gamocdilebis umniSnelovanesi aspeq-
tia, turizmis sferoSi kargad gawvrTnili
samuSao Zala da ubralo moqlaqeebi, romle-
bsac esmiT is ekonomikuri sargebeli da
pasuxismgebloba, rac dakavSirebulia regi-
onSi turizmis ganviTarebasTan, umniSvnelo-
vanes rols TamaSobs regionis turistul
destinaciad formirebis procesSi. swored
amitom, adamianuri resursebis marTva unda
xorcieldebodes kargad Camoyalibebuli

destinaciis samoqmedo gegmis mixedviT.
aqvT Tu ara saqarTvelos regionebs,

kerZod, zemoTCamoTvlil 18 destinacias, sak-
uTari destinaciis ganviTarebis gegma? da
Tu aqvT, ramdenad “jdeba” maTi gegmebi damt-
kicebuli turizmis 10 wlian strategiis
da sxva erovnuli strategiebis CarCoebSi?
ramdenad akmayofilebs Tavad TiToeuli
destinacia zemoT aRweril ZiriTad ele-
mentebs? - swored am gamowvevebis winaSe
dgas dRes turizmis industria saqrTvelo-
Si.

destinaciis ganviTareba da iq damatebi-
Ti faseulobebis Seqmna metad xangrZlivi
procesia. igi moiTxovs xelisuflebis
samive donis urTierTSeTanxmebul aqtivo-
bebs da kerZo seqtors Soris mWidro part-
niorul urTierTobebs, sadac mTavari sityva
mainc kerZo seqtorma unda Tqvas. swored
turistulma kompaniebma unda moaxdinos
arsebuli an axali turistuli produqte-
bis swori pozicionireba saerTaSoriso ba-
zrebze. mTavrobas ki gaazrebuli politi-
kiT mxolod katalizatoris rolis Sesru-
leba SeuZlia.
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Summary

Development of destination and creating additional values for development of Cruise Tourism is a long pro-
cess. It requires close partnership between the three executive levels of government and the private sector, where
the private sector should say the key word. That is exactly what the tourist companies need to do with the correct
positioning of existing or new tourism products in the international markets. The government can fulfill the role of
the assistant with the help of thoughtful and refined policy.
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